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Desert Mission Food Bank 




Don and Georgia have been married 
54 years. They are known for their volunteer 
work-in the community and in their church. 
When unexpected medical bills started pil¬ 
ing up, the north Phoenix couple needed 
help putting food on their own table 

"We've had a good life together earning a 
living, raising three children and volunteer¬ 
ing in the community," said Don. "We've 
always taken care of other people as well 
as ourselves. We weren't comfortable ask¬ 
ing for help," he said, remembering his first 
trip to the Desert Mission Food Bank. That 
changed, he said, when he met Terri Rangel, 
who works at the Food Bank and helped him 
and Georgia with the registration process 
for government commodities and emer¬ 
gency food boxes. "She helped us realize 
there is help available to people like us, and 
there's no shame in asking for it." 

Don and Georgia are the "new faces" of 
the Desert Mission Food Bank. "Within the 
past year, we've had a 25 percent increase 
in the number of people needing food," 
said Cindy Hallman, executive director of 
Desert Mission and vice president of John 
C. Lincoln Health Network. "Many of them 
have never asked for help before. In fact, 
many of them have themselves been volun¬ 
teers and donors until their circumstances 
changed." 

The food bank is one of six Desert Mission 
programs designed to provide a safety net 
for those in need. Marley House Behavioral 
Health Clinic, Lincoln Learning Center, 
Children's Dental Clinic, Community Health 
Center and Desert Mission Neighborhood 
Renewal serve families who need help, with 
the support of volunteers and donors. Desert 
Mission started more than 80 years ago, 
when the "sunny slopes" of North Mountain 
in Phoenix were home to families who sought 
the clean desert air for relief from lung 
diseases such as tuberculosis. Volunteers 
delivered food, clothing and medications 


to the families, and that tradition has grown 
into what today are Desert Mission and John 
C. Lincoln Health Network. 

Asked to describe Desert Mission, a vol¬ 
unteer used these words: "I think of the 
people whose lives are changed at Desert 
Mission. The single dad who just lost his 
job and needs help feeding his kids. The 
third-grader whose decayed front teeth are 
making it hard for her to eat. The baby with 
an earache who cried all night. The 10-year- 
old who no longer has to start and end 
his school day by himself because Lincoln 
Learning Center has helped him. The angry 
teen who finally trusts a counselor with his 
secrets. The single mom who can finally 
move her family into a safe home of their 
own. Telling these stories - this is how I 
describe Desert Mission." 

You can help the Desert Mission in a num¬ 
ber of ways. Provide financial support to 
"bridge the gap" that grant dollars won't 
cover. Ask us about specific programs such 


as the Working Poor Tax Credit and Birdies 
for Charity campaign. These annual activi¬ 
ties can boost your charitable giving and 
help you with your taxes, too! Expand our 
"Circle of Caring" by introducing us to other 
groups you know. This will open doors for us 
to make presentations to businesses, clubs, 
church or civic groups. Join our Speaker's 
Bureau to increase the community's aware¬ 
ness of the Desert Mission. Collect and 
donate needed items. We always need non- 
perishable food and personal care items for 
the food bank. Volunteer. In order to achieve 
our mission, Desert Mission depends on 
caring volunteers and generous donors who 
are an integral and essential part of the 
organization. If you'd like to help make a 
difference, please visit our volunteer section 
to fill out an interest form online. 

For more information about the food bank 
and other Desert Mission services as well 
as volunteer and donation opportunities, 
please visit JCL.com/desertmission or call 
Cathie Hanna at 602.331.5792. 
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Catering to an elite lifestyle, the Villas at InterContinental 
Montelucia, which include 34 luxurious single-family homes 
ranging from 3,800 to 4,700 square feet, are meticulously 
designed to create a magnificent private living environment. 
Priced from the low $2 millions and situated on lot sizes 
ranging from 5,738 to 9,969 square feet, all Villas are 
customized to combine the rich colors of southern Spain 
with individual flair. One-of-a-kind features include custom 
hand-forged lighting, hand-carved doors, beautiful wood and travertine flooring, vaulted 
wood beamed ceilings, hand-painted Spanish tiles, and French doors opening to quaint 
courtyards, all set against the backdrop of stunning Camelback Mountain. 

As Paradise Valley's most elite address, residents indulge in the luxury of an 
InterContinental Resort & Spa right outside their front doors. Villa owners enjoy access to 
Joya Spa - one of the top tnree resort spas in the United States; world-class dining at Prado; 
dedicated concierge services such as room service, grocery delivery, dry cleaning services and 
transportation arrangements; a 24-hour-attended gatehouse; complete maintenance of the 
exterior of the Villa, and an incredible social season. For more information please contact the 
Montelucia at 480.627.3200. 
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BALDWIN 

Luxury Property Marketing 


Extraordinary Properties. Exceptional Results. 



Amazing Price 

Nestled in the heart of Paradise Valley, this regal Tudor dazzles with stately 
rooms, a swank uptown bar and a love-at-first-sight French country kitchen. 
Posh master suite w/lavish bath. Spa w/workout, steam, massage rooms. 
Flirtatious staircase. Plush theater. Handsome English office/library. Trellised 
ramadas, swaying palms, shimmering pool, lush lawns. Home tour at 
tourfactory.com/406709 • 5BD/6BA in 9,281 SF • MLS#4297963 • Offered 
by Sandra Baldwin • Priced at $2,500,000 



Desert Contemporary 

Superbly styled and distinctively finished, this dramatic contemporary is 
suspended over a desert wash in the midst of five pristine high Sonoran acres. 
Exquisitely elegant, sophisticated. Spectacular views of rugged mountains, 
saguaro forests. Light-filled rooms w/walls of sheer glass. Expansive sunset 
balconies. Perfect for idyllic year-round living or lock/leave retreat. Home 
tour at tourfactory.com/581437 • 3BD/3.5BA in 3,072SF • MLS#4331159 
• Offered by Sandra Baldwin • Priced at $1,695,000 



Luxurious Opportunity 

Hidden deep inside the lush Paradise Valley Country Club, this 
grand home boasts an ultra-opulent living room backdropped 
by sheer glass disappearing doors. Haute-couture kitchen. 

Lavish master. Dramatic indoor/outdoor staircases. Entertainer’s lower level w/bar, wine cellar. Maid’s rooms. Starlit 
mountains/city lights views. Two alfresco kitchens. Luxuriant lawns. Pool, spa. Home tour at tourfactory.com/554301 
7BD/10BA in 16,087SF • MLS#4271490 • Offered by Allison Irwin and Sandra Baldwin • Priced at $10,900,000 


Allison Irwin 



Sandra Baldwin 

480.287.5300 

www.BaldwinTeam.com 
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Three steps to Thermometer Thursdays: 

1. Check in for your 60-minute massage or facial 

2. We check the outdoor temperature. 

3. That's what you pay for your service. 



















Frank & Albert made history in 1929. 
Todd & Conor serve it up 
three times a day. 


Art. Architecture. 



Community. Character. 
It's all here for the 


Frank & Albert's 


•: 

* • 

2400 E Missouri Ave 


Executive Chef Todd Sicolo collaborated with Chef 
de Cuisine Conor Farve for more than a year to create 
contemporary versions of comfortable American 
classics. Like the restaurant's namesakes, they use 
local purveyors, fresh thinking, and push boundaries, 
and it's all about good taste. 


Phoenix, AZ 8501 6 ■ {602) 381-7632 ■ frankandalberts.com 
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Remembering ... 
The Stewarts 

By Bill Dougherty 


A rainy afternoon seemed to cast 
a maudlin spell over the city of 
Phoenix as we stopped to remem¬ 
ber the Stewart family at a beauti¬ 
ful celebration of life. Death finds 
no unlocked doors when it comes 
knocking. That's probably why the 
social and business community is 
still reeling from the tragic heli¬ 
copter accident that claimed the 
lives of not only Madena and Tom 
Stewart, but also their little girl, 
Sydney, Madena's brother Mailang 
Abudula and pilot Rick Morton. 

More than 1,000 people filled Phoenix First Assembly of God Church 
as speakers including Jon Kyi, Slade Stewart, Daniel Lupien, Kip 
Morton, John Shadegg and Peter Smith eulogized the passengers and 
pilot of that last ride home. 

I was introduced to Madena and Tom Stewart the year Carol Cook, 
Barbara Dunlap and Sandy Magruder chaired the Trends Charitable 
Fund Luncheon in the winter of 2006. The Stewarts had just moved 
permanently to Arizona and the community wasted no time introduc¬ 
ing them to many people they had not yet met. I was stunned by their 
graciousness. After all, it had been Barbara Dunlap who made the 
suggestion that they host the TCF at an addressing luncheon at their 
beautiful and sprawling home. I arrived not knowing the striking couple 
and left their estate feeling as though we had been lifelong friends. 
That's the type of people Madena and Tom Stewart were. They had 
the ability to make you feel as though you were the only person in the 
room when they spoke with you. 

From time to time, I would receive lovely thank-you notes from 
Madena. She was always one of the first to stop and thank Trends for 
sending her photos of the couple taken during the social season by 
our photographers. Madena had an intoxicating smile and a genuine 
personality. Though I never got the chance to know Tom as well as I 
wanted to, every time I saw him socially he could not have been any 
nicer. 

The parting of these fine people leaves an indelible pain in the hearts 
of family and friends alike. As they pass to the heavens, we can only 
stop to remember that their time here and the contributions that they 
made have made our community and the lives of so many so much 
better. They will be missed more than I can ever express. 
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REVERSING THE TREND 


By Bill Macomber 

This month we're starting a new feature 
called Artist Profile. The idea is to capture 
the excitement every talented artist has 
about what he or she does for a living. 
The artists featured will be well-established 
names, most represented by a major art 
gallery. That doesn't sound fair to unknown 
artists, does it? Let me explain. 

For five years I was editor of Art Talk in 
Scottsdale. We covered Scottsdale, Santa 
Fe, Taos, Los Angeles, Wyoming, Colorado 
and major auctions out of New York. At Art 
Talk I learned many things about art. One 
is how hard it is to sell. A normal cut for an 
art gallery is 50 percent. Agents get 10 or 
15 percent, right? After getting to know the 
art business, I came to feel 50 percent was 
fair. If you disagree, I have one thing to say 
to you: Head down to the corner of Main 
Street and Scottsdale Road with a painting 
and try to sell it. 

Galleries own one asset to pay the rent - 
wall space. If they believe in an artist enough 
to dedicate precious space to an artist, 
there's almost always a talent there worth 
knowing. 



Here's another thing I learned: Even if I don't 
like a particular type of art, great artists 
find their way into every genre. There's an 
unmistakable energy to really good art. You 
can't put it into words, but it's there. That's 
what well-seasoned collectors look for. That 
energy finds its way into every genre. 

I'm happy to write this new feature for 
Trends. I miss interviewing truly talented 
artists. They are a joy to talk to about their 
work (although, from what I learned at Art 
Talk from their spouses, they're not always 
the easiest people to live with). They have 
a passion for what they do. They believe 
in it, think deeply about it, live it, eat it and 
breathe it. Making art is the love of their 
lives, and their enthusiasm is contagious. 

And yes, the good ones often make an 
extremely good living. That's one in 10,000. 
We hope you enjoy meeting of few of them 
in Trends. 



by hering-berlin 


LEVINE LINENS 

• et al • 

through architects and interior designers 
(tel) 602 944 2898 • (fax) 602 861 9072 
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The stars head to the Valley 
for Celebrity Fight Night 




By Sean Currie 

"There may be no stars left in Hollywood or 
athletes on the sports teams because they're 
all here," says superstar Reba McEntire 
about the Celebrity Fight Night gala with 
Muhammad Ali she hosts for the fifth time 
March 20 at the J.W. Marriott Desert Ridge 
Resort and Spa. Ringing in its 16th year, 
Celebrity Fight Night, packed with fun and 
entertainment, has raised nearly $60 million 
to help win the fight for charities while bring¬ 
ing sponsors, supporters and attendees up 
close to the world's most famous people. 

The who's who of entertainment and sports 
who have made Celebrity Fight Night a 
must-attend event include Kevin Costner, 
Celine Dion, David Foster, Jim Carrey, 
Jordin Sparks, Michael Phelps, Arnold 
Schwarzenegger, Magic Johnson, Sharon 
Stone, Garth Brooks, Lionel Richie, Billy 
Crystal, Robin Williams, Donald Trump, 
Steve Nash, Larry King, Jon Bon Jovi, Kurt 
Warner, Larry Fitzgerald, Jack Nicklaus, Rod 
Stewart, Bo Derek, Josh Groban, Michael 
Buble, John Mellencamp, Forest Whitaker 
and Gloria Estefan to name a few. For 2010, 
only a few tables and seats remain available, 
and a 16th consecutive sellout event seems 
certain. The star power at the gala promises 
to be amazing again. 

"I am continually humbled by the generosity 
of people at this event and the world- 
renowned celebrities who join us. I never 
dreamed starting in 1994 this idea would end 
up helping this many less fortunate people 
including providing needed treatment to 
patients at the Muhammad Ali Parkinson 
Center," said Jimmy Walker, CEO of Walker 
Financial, LLC, and chairman of the Celebrity 
Fight Night Foundation. "It's very emotional 
and uplifting when we meet someone who 
has benefitted from the money raised at this 
charity event," Walker added. 

Glenn Frey of the Eagles, one of the world's 
most successful rock bands, having sold 
more than 120 million albums, will headline 
the entertainment at Celebrity Fight Night 


5TUFE 


this year. Celebrating his 50th year on the 
world stage, Muhammad Ali will receive a 
special introduction from Grammy Award¬ 
winning producer and "American Idol" 
judge, Randy Jackson. 

Joining Glenn Frey is Grammy Award¬ 
winning superstar Reba McEntire as well 
as 15-time Grammy Award-winning song¬ 
writer and producer, David Foster, who will 
serve as musical director for his 11th con¬ 
secutive year. Receiving the Muhammad 
Ali Sports Achievement Award is sensa¬ 
tional IZOD IndyCar Series and NASCAR 
driver, Danica Patrick. Additionally, one of 
Hollywood's most influential film producers, 
Jerry Weintraub, will be honored with the 
Muhammad Ali Humanitarian Award, and 
Forbes 400 businessman and philanthropist, 
Walter Scott Jr., will be recognized with the 
Muhammad Ali Business Leadership Award. 
Guests will enjoy additional performances 
by Charice, Michael Johns, The Canadian 
Tenors, Sam Moore and Melissa Peterman. 
Following the event, the John Corbett Band 
will provide the after-party entertainment. 

"It's the best auction in America," says CNN's 
Larry King. Silent and live auction items this 


year are expected to be as exciting as ever. 
Celebrity dinners, exotic trips, signed sports 
and Hollywood memorabilia -there is always 
something very special for everyone. 

"Be there or you're fired," declares Donald 
Trump, who has been honored by the 
Champ and who has been very generous to 
Celebrity Fight Night. 

To find out if tables, seats and 
sponsorships are still available, contact 
Executive Director Sean Currie, 

602.956.1121, scurrie@celebrityfightnight. 
com, or go to celebrityfightnight.org. 
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March 20, 2010 

JW Marriott Desert Ridge Resort 


Muhammad Ali • Glenn Frey • Reba McEntire • David Foster 

Danica Patrick • Walter Scott, Jr. • Jerry Weintraub • Randy Jackson 
Charice * Melissa Peterman • Sam Moore • The Canadian Tenors * Michael Johns 
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Casino Arizona 


US AIRWAYS 


Winning the Fight for Charities 


Benefiting 



Muhammad Ali Parkinson Center 
Movement Disorders Clinic 
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602 - 956-1121 

www.celebrityfightnight.org 


Photograph of Muhammad Ali courtesy erf Annie Leibovitz 






Karen Katz 



Please join Neiman Marcus CEO Karen Katz, keynote speaker 
at the Trends Charitable Fund Luncheon, on Thursday, April 15, 
at the Arizona Biltmore Resort. 






TRENDS CHARITABLE FUND 
WELCOMES 


AREN KAT< 


PRESIDENT. CEO 
NEIMAN MARCUS STORES 


Trends Charitable Fund presents 

2010 “The Art of Fashion” 
Celebrity Luncheon 

Thursday, April 15, 2010 
The Arizona Biltmore Resort and Spa 
2400 E. Missouri Ave. • Phoenix, Arizona • 85016 
10:30 Reception 
12:00 Luncheon 


FABULOUS PHOENICIAN 

U.S Airways 

TRENDSETTERS 

Deborah Bateman, Suzanne Dickey, Carolyn Evani, Sue Fletcher, 
Kathy Harris, Sheila Ingram, Jan Lewis, Penny Nissley, 
Helene Presutti and Erica Stottlemyre 


Proceeds from this TCF event are used to provide annual grants to 
programs in Arizona that positively impact women, children and their 
families and make a significant difference in their lives. This year’s 
grant recipients include UMOM New Day Centers, Desert Mission Inc., 
Arizona's Children Association, Phoenix Day, Teen Lifeline, and 
Phoenix Mission. 

TICKETS BEGIN AT $150 PER PERSON 

Contact Betty McRae @ 480-991-0601. 

Sponsorship and Underwriting Opportunities available. 

For more information, contact Robyn Lee 
at robyn@robynlee.com or 480-951-2950 
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Liberty 
Wildlife's 
Wishes for 
Wildlife 

Liberty Wildlife's 17th 
annual Wishes for 
Wildlife will be held 
April 17 at the beauti¬ 
ful Fairmont Scottsdale 
Resort. Since its origin 
in 1981, Liberty Wildlife 
has helped thousands 
of native birds, mammals and reptiles as they struggle with a chang¬ 
ing environment, largely brought about by urban encroachment. 
Liberty Wildlife provides hundreds of educational programs annually 
statewide - all on a donation basis. Liberty Wildlife has won numer¬ 
ous awards for the scope and quality of the services we offer, includ¬ 
ing being named by Arizona Game and Fish Commission as the 
2009 Conservation Organization of the Year. This year's Wishes for 
Wildlife will be chaired by Christi Warner Beyer and Vice-Chairman 
Katy Clark. 

What made you decide to chair Wishes for Wildlife? Christi: 

I was fortunate enough to have attended the event for many years 
and served on previous Wishes for Wildlife committees, so I knew 
the organization very well and saw their work firsthand over the 
years. I think more importantly, I was born and raised in Arizona, 
and as a child growing up I saw firsthand the growth of Phoenix and 
how it affected the natural wildlife, so when given a chance to chair 
the event and help further the cause I jumped at the chance 

What does the money raised benefit? Katy: Liberty Wildlife 
has provided rehabilitation for over 50,000 animals over the past 
25 years, and annually serves 280 education programs and provides 
biological and conservation support to Arizona corporations to 
help prevent negative human impact on wildlife. 

Who are this year's honorees? Christi and Katy: We are thrilled 
to have the opportunity to recognize Karen and Bob Hobbs as 
our Honorary Corporate Chairman. Karen and Bob's dedication 
to making Arizona a better place and their years of service to the 
community make it an honor for us to be able to honor them. 

What makes Wishes for Wildlife different from other events? 

Christi: This is an outdoor event, and unlike any other charitable 
event the Valley the entertainment for the night is given by the 
clients themselves. As you enter the event you will be able to go 
and visit the many volunteer bird handlers holding some of the 
nonreleasable wildlife ambassadors. You could possibly see a 
red tailed hawk, a great horned owl or a golden eagle. After dinner 
we have free-flight presentation that will take your breath away, 
along with the release of a rehabilitated bird of prey back into its 
natural habitat. 

How can people get involved? Christi: Make a donation, 
volunteer, come attend the event or all of the above. We have 
many sponsorship opportunities available and would love to have 
you come join us for a spectacular event and a not-to-be-missed 
auction. Please call 480.998.5284 or visit wishesforwildlife.com. 



SottoPelle 

Hormonal Balance.Well-Being. 



What can SottoPelle® Therapy do for me? 

Since 1992, SottoPelle® Therapy has helped thousands 
of men and women achieve the natural healthy balance 
of hormones their bodies need to maintain optimum 
well-being. Our patients report that they feel fantastic 
again! Some of the benefits include: 

• Consistency in moods 

• Better quality of Life 

• Increased energy and vitality 

• Relief from anxiety and depression 

• Increased mental focus and concentration 

• Greater capacity for getting the body in shape and shorter 
recovery from exercise 

• Improved memory and mental clarity 

• Restored or increased sexual drive 

I thought "hormones" were only important for 
women prior to menopause? 

This is a common belief. But the truth is all women need 
balanced hormones to live healthy lives. As women age, 
their hormone levels decline and become imbalanced. This 
is often accompanied by a multitude of distressing symptoms 
such as hot flashes, mood swings, fatigue, weight gain, lack 
of libido and memory loss. By balancing their hormones 
with SottoPelle® Therapy, the all-natural, bio-identical and 
fully-customizable hormone replacement therapy, their 
symptoms can disappear. 

[U SottoPelle* 

LSfefl Hormonal Balance.Well-Being. 

480 . 874.1515 
www. sottopel letherapy.com 
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VALLEY PIONEERS 




By 1980 the demographics of greater metropolitan Phoenix were 
changing greatly. This was something that Jackson La Baer and 
Greg Eveloff realized quickly. So that year the two dapper business 
partners made the decision to move their store to the posh and 
opulent Biltmore Fashion Park. Perhaps the two knew the move was 
a good one. But what they didn't realize was it was about to catapult 
The Clotherie into national and international fame. 


While the business was still roughly 55 percent ladies 
apparel, a decision was made by 1985 to standardize the 
store to men's haberdashery. The two realized the greater 
opportunity for a men's store with a certain panache. 
At the time, as CEO Greg Eveloff says, "I. Magnin and 
Saks Fifth Avenue were strictly carrying resort-styled lines 
for men in their stores." Halston Ultrasuede sports coats 
seemed the predictable norm. Palm Springs-colored 
hues ruled the clothing racks throughout the Valley at 
the time. 


The 1990s brought many challenges to area retailers, with most 
jumping on the Euro train fad. But as Greg would tell you, it only 
confused many shoppers who arrived at traditional stores look¬ 
ing for something they wanted and instead found something they 
didn't. However, The Clotherie remained the same and stayed true 
to its loyal customers who by now included local 
celebrities such as radio and televisions person¬ 
alities as well as athletes. They had been coming 
on board since the store's founding in 1969. 


The mid 2000s marked the sad and unexpected 
passing of Clotherie founder Jackson La Baer, 
leaving Greg and his fine staff to continue to 
carry on a natty tradition of European styles 
with an American flair. Today The Clotherie 
continues to showcase the very best dressed 
men in Arizona and the world. As The Clotherie 
continues to celebrate 40 years in business, we 
want to stop and thank all involved for making 
our Valley far more chic than most dreamed 
possible. Happy Anniversary! 


Top right: 

The Clotherie at 
Biltmore Fashion Park 

Bottom: 

Clotherie ads through 
the years 

Above: Store founders 
Greg Eveloff and 
Jackson La Baer, 
circa 1989; and 
Greg Eveloff today 
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La Dolce Vita 


Please visit Trends' Web site 
at www.trendspublishing.com 

for more social events and 
up-to-date calendar listings. 

By now most in the social swim have heard 
that Trends and the Trends Charitable Fund 
have 10 new Trendsetters and a great and 
different type of Fabulous Phoenician. After a 
nomination meeting where all involved pored 
over stacks of applications, they selected 
Deborah Bateman, Suzanne Dickey, Carolyn 
Evani, Sue Fletcher, Kathy Harris, Sheila 
Ingram, Jan Lewis, Penny Nissley, Helene 
Presutti and Erica Stottlemyre. Our Fabulous 
Phoenician is U.S. Airways. Anyone who 
attends anything charity-related knows that 
for decades, America West, through their 
merger with U.S. Airways, has been an amaz¬ 
ing supporter of this community. All involved 
will be recognized with the 10 Best Dressed 
Women and Men of Phoenix at the Trends 
Charitable Fund Luncheon April 15 at The 
Arizona Biltmore. 


To know her is to love her. That's what comes 
to mind when I think of my dear friend 




Laura Grafman. The other evening Kathy 
Harris, Shelley Adams, Claudia Fanning and 
Patty Withycombe put their beautiful minds 
together and arranged a splendid tribute 
dinner for Laura at a private country club. 
Laura, unaware that she was being honored by 
dozens of past Flonor Ball chairs, was simply 
overwhelmed by the gesture. Endless toasts 
and tributes followed. And merrymakers mar¬ 
veled at arrangements by William McArdle 
of Avant-Garde and cakes by Tammie Coe. 
It was a fitting tribute to one of the classiest, 
most beautifully dressed and gracious ladies 
I know. I've always said that if Laura ever 
decided to retire from the health care industry, 
she would be the perfect charm school head¬ 
mistress. You should have been there! 

It's no secret that Russo and Steele suffered 
tremendous damage caused by a storm that 
swept through north Scottsdale like a cyclone 
Jan. 21. After two days, the Scottsdale Fire 
Marshal deemed auction tents, automobiles 
and spectators safe on that cold Friday after¬ 
noon. The auction commenced on Saturday 
morning. Drew Alcazar, co-owner and CEO 
of Russo and Steele, should be commended 
for his fine choice of words as he delivered a 
touching speech to collectible car owners, bid¬ 
ders and auctioneers. Rather than focus on the 
profits of the event, Mr. Alcazar focused on the 
safety of the people he was addressing and the 
much needed money that had been raised for 
the Boys & Girls Clubs, Big Brothers Big Sisters 
and the Scottsdale Firefighters Fund. With 
that said, the auction once again commenced 
and profits soared just as they have in the 
past 10 years. It was a moving and humbling 
moment for all involved. In hard economic 

Continued on page 16 
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together 



jameselliot.com 
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LA DOLCE 


times such as these, it's wonderful for honest 
people to come together and rally around 
such worthy and fun causes, don't you think? 

People are talking about El Chorro Lodge. 
Not since perhaps the splendid renovation 
of John Gardiner's Tennis Ranch has a prop¬ 
erty taken on such a heart-stopping appear¬ 
ance. Several weeks ago my wife and I were 
invited to attend the private birthday party of 
longtime El Chorro owner, Joe Miller. I was 
actually stunned that we made the guest list, 
which read like a who's who of old Phoenix. 
Bridget and Rory Brophy were there, along 
with eternally chic Mary Ellen McKee and 
her handsome husband, Bob. On another 
patio (and there are many new ones), we 
ran into Jane and Bob Norris, who arrived 
with Dorothy and Lowell Williamson. Tochia 
and Stan Levine were sipping cocktails with 
Gary Herberger, who was there with his 
lovely wife, Jeanne, who looked smashing in 
a great cowboy hat and magnificent turquoise 


jewelry. Bill Harrington, the dapper PR czar 
of Nordstrom, was there with his lovely wife, 
Joey. And of course, Evie and Joe Miller, 
along with new managing partners Jacquie 
and Bennett Dorrance together with Kristy 
and Tim Moore, made everyone feel as if 
they were part of a new, wonderful country 
club. Someone in the crowd was overheard 
saying that "we have the Arizona, Phoenix 
and Paradise Valley Country Clubs, and now 
we have El Chorro Lodge." After an unbeliev¬ 
able tour of the renovated grounds, I would 
surmise that El Chorro Lodge is one of the 
most beautiful restaurants not only in Arizona 
but perhaps in the entire world! As a longtime 
second generation patron, I only wish my late 
father and Frank Brophy Jr. were here to see 
the spectacular changes the Dorrances and 
Moores have made to the restaurant. The two 
would still be sitting fireside, cocktails in hand, 
arguing the liberal left versus the right wing. 
You get the picture. 


In Cocktail Polo News you should know: That 
someone just got kicked out of their respective 
Biltmore Estate digs, and it couldn't happen 
to a meaner person. ... That two of the loveli¬ 
est ladies in the community are about to chair 
something spectacular. ... That a Fashionality 
with long blonde hair and an anger manage¬ 
ment issue better stop bad-mouthing this 
publication because - well, you know who 
you are. ... That the only thing in common two 
so-called true Southern women have with the 
South is that one is a cottonmouth snake and 
the other a copperhead snake. ... That one of 
the kindest gentlemen in town just made life 
far better for generations to come. ... That a 
leggy brunette socialite thinks much more of 
herself than the community does. ... That a 
pill-popping partygoer has very sticky fingers. 
... That one of the nicest ladies in town is 
finally going to get the recognition she has 
deserved for decades. 







E. D. MARSHALL JEWELERS 


10261 N. Sc ottsdal e Rd. Scottsdale, AZ 8 52 53 480.922.1968 

1721 N Dysart Rd. Suite#103 , Avondale, AZ 85392 623.536.4746 
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GALAS Phoenix Symphony New Years Eve Gala 




Michael and Alexis Christie 


Diane Ryart and Robert Hollinger 


Kody and Jacquelyn Williams 


MUSICAL CHAIRS 

Chair Linda Miller and co-chairs 
Carolyn Eynon and Connie Jungbluth 

STOP AND GO GOWNS 

Doris Ong in fiery red and Barbara Payne 
in shimmering green 

STRINGS ATTACHED 

Money raised helps keep glorious 
symphony sounds flowing. 

MAN WITH A BATON 

Conductor Michael Christie with wife Alexis 


TRENDS MAGAZINE 


17 




















ARTIST PROFILE 


John Coleman 

By Bill Macomber 


Not too many years after Lewis and Clark returned from 
exploring the West in 1806, artists Karl Bodmer and 
George Catlin set out to capture images of the people 
of the newly explored land. In the process, they created 
what we call Western art today. 

These remarkable images of the Native population of 
North America are among the only visual records of the 
people of this pre-photographic era. 

Sculptor John Coleman has spent a large part of the last 
six years completing a sculptural series based on these 
early paintings by Bodmer and Catlin. 

Coleman was already well established before he started 
the series. He was a member of the Cowboy Artists of 
America. He had been doing seven original sculptures a 
year for quite a while. Among collectors of Western art, 
his name was well known. 

The Explorer Series based on Bodmer and Catlin works 
were a departure. 

"It seemed kind of controversial, in a way, to take this 
on yourself to do it," Coleman says. "I thought of this 10 
years ago, but I had to wait until I had a history of original 
pieces. I needed more weight." 

The series includes 10 sculptures. Each is a faithful repre¬ 
sentation of a Bodmer or Catlin painting. Coleman had 
never been much interested in doing what he calls "a 
statue," that is, of a subject standing in a set pose. That 
is what the paintings captured, however. He stayed faith¬ 
ful to the source material. 

Western art collectors have responded well. 

The series has sold well. "They look a little different than 
what people think Indians are supposed to look like," 
he says. "By the time the second one was out, we had 
several people order the whole series." 

The last two pieces in Coleman's Explorer Series will be 
unveiled at Legacy Gallery in Scottsdale in March. 


MEDIUM: Sculpture 

HOMETOWN: Prescott 

MEMBER: Cowboy Artists of America 

REPRESENTATION: Legacy Gallery, Scottsdale and 
Jackson Hole, Wyo. 

UPCOMING SHOW: "The Explorer Artists: Bodmer/ 
Catlin Series," March 25, Legacy Gallery, Scottsdale 
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GALAS Childhelp Drive the Dream 



FOUNDERS OF THE DREAM 

Yvonne Fedders and Sara O'Meara and 
decades of service 


IDOLS ON STAGE 

Scott MacIntyre and Michael Johns of 
"American Idol" performed. 

BEAUTY AT THE WHEEL 

Co-Chairs and sisters Jinger Richardson 
and Missy Anderson with Susie Wesley 

STAR-STRUCK IN SILVER 

McKenna Wesley with "Idol" Matt Giroud 
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CHARITY BALLS Barrow Grand Ball 



LADY IN RED 

Brooke Porter, smashing in ruffles to 
the floor 


GENEROUS PATRON 

Bob Greening, whose lavish gift so greatly 
helped to improve the lives of others 


A FLAWLESS EVENT 

A huge thank-you to chairs Ann Denk and 
Ardie Evans 


A SPECTRUM OF SHERBET 

The White House decorated the Grand 
Ballroom in shades of orange and fuchsia. 
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CHARITY BALLS Barrow Grand Ball 
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BEAUTY BARGAINS 


HIGH 

on a LO 


By Kathy DeSanto 


Recession-smession! Even if you're on a 
tight budget, there is no reason why you 
still can't look like a million bucks. We have 
found fabulous places in town that even 
the most fiscally challenged can afford. Try 
$6 blow-dry and styles, $6 manicures, a $25 
airbrush tan, $25 microdermabrasion and 
more. In this case, a penny saved is just plain 
smart - and beautiful. 


School of Economics 

For a simple shampoo and style, beauty 
colleges are an obvious choice. A personal 
favorite is Classic Beauty College (32nd 
Street and Bell Road) where a shampoo, 
blow dry and style are only $6 for all three 
(compared to up to $60 at any regular 
salon). A manicure is just $7! While a haircut 
or coloring may be a little daring for some, 
a shampoo and style is virtually risk-free. 



Maintenance 
Budget 


For added insurance, ask for a senior stylist. 
Classic uses only Paul Mitchell and Kenra 
products, and the facilities are clean and 
comfortable. With prices like these you may 
never wash your own hair again! 

Toni and Guy Academy, off Scottsdale 
and Camelback roads, offers shampoos and 
styles for just $10 and use Bed Plead prod¬ 
ucts. Manicures are just $6. Another choice is 
Kohler Academy. This beautiful salon near 
Thunderbird and Scottsdale roads, provides 
hair (Bumble and Bumble products), nail and 
skin care services. Check their Web site for 
excellent specials that change monthly. All 
of the services are performed by students 
under the direction of an instructor. 

Classic Beauty College 
3227 E. Bell Road, Phoenix 
602.992.2282 

www.classicbeautycollege.com 

Toni and Guy Hairdressing Academy 
7201 E. Camelback Road , Scottsdale 
480.994.4222 
www.attheacademy.com 

Kohler Academy 

13402 N. Scottsdale Road , Scottsdale 

480.222.9540 

www.kohleracademy.com 

A Fan of Tan 

By now you know that spray-on tans are 
a safe alternative to the tanning beds we 
loved in college. Everyone wants that sun- 
kissed glow, but at up to $60 per session, 
it is hardly a bargain. Be pale no more! 
Celebrity Skin, owned and operated by 
Jennifer Swink, is offering airbrush tanning 
for only $25! Applied by hand, she will 
customize the application to your skin type 
and color using only organic and paraben- 
free solutions ... all in the privacy of her 
Scottsdale in-home salon. Mobile services 
are also available. 

Celebrity Skin by Jennifer Swink 
602.505.3812 

Email: celebrityskin@cox.net 



Tie one on 

Flair extensions are an industry standard 
for Plollywood elite, but with costs in the 
thousands, they definitely are not in the 
"beauty bargain" category. Consider clip- 
on hair extensions as an economical alter¬ 
native. A long-kept secret among Valley 
models, Brandy's Wig Outlet is one of 
the best and most economical places for 
natural looking extensions that can be 
comfortably worn every day. With 40 years' 
experience behind her, Brandy will create 
clip-on bands by hand that match your 
hair perfectly, instantly adding length and 
volume, for less than $200. 

Not to be confused with "mall hair" or drug¬ 
store clip-on ponytails, these extensions are 
of the highest quality, 100 percent human 
hair that can be washed, curled, flat-ironed 
and even colored. Brandy will customize 
the cut and color specifically for you so that 
no one, except the models you are likely to 
run into at her Old Town Scottsdale shop, 
will know. 

Brandy's Wig Outlet 

7316 E. First Ave., Scottsdale 
480.945.9680 





Karin, mom and model, wearing clip-on 
hair extensions from Brandy's 
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PA RTI E S Asian Arts Council’s Asia Now 



DEDICATED PATRONS 

Barry and Colleen Fernando 


SILVER STREAK 

Carolyn Hand in a breathtaking 
Asian number 


ASIAN DYNASTY 

Beautiful artifacts created an atmosphere 
of simplicity and opulance. 


PERFECT FIT 

The Arizona Biltmore's minimal elegance 
was an auspicious backdrop. 
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TRENDS IN PHOENIX 


By Bill Macomber 


HEAD DOWN 
SOUTH 

The guy who brought Krispy Kreme 
doughnuts back to Arizona (remember 
how they disappeared for a while?) 
is behind another sinfully delicious 
food venture. "Doughnut Dan" 

Brinton opened Beauregard Food 
Co. in January in D.C. Ranch. The fare 
is Southern. That means tasty. The 
menu has a Cajun flare and includes 
gumbo, shrimp and crawfish wraps. 
Southern favorites like fried pickles and 
comeback sauce (aka "Cajun ketchup") 
are also on board. If you're feeling 
especially hungry one day, just order 
the Fry Plate for an appetizer, the Fried 
Chicken Salad, the Shrimp and Fries 



basket for the main course and finish 
off with Bread Pudding. No, leave the 
Bread Pudding for another time. Just 
go next door to the Krispy Kreme and 
take a dozen glazed home with you. 

Beauregard Food Co. is at 20825 N. 
Pima Road, Suite 100, Scottsdale. 
480.776.1912. 




WILD LAVENDER 


Each week through 2010, the Estate House in downtown Scottsdale is hosting an 
interesting looking series of cooking classes. Food lover and food writer Nikki Buchanan 
is teaming up with Estate House Executive Chef Gia Osso for the Wild Lavender 
series. The demonstration cooking classes held in the beautiful private dining room 
(the Conservatory) run about an hour and half and are followed by lunch. Buchanan 
moderates. Osso talks about ingredients and preparation. Wine pairings are part of the 
package. It's not cheap: $100 per person. Think of it as more than a meal, though. It's 
an immersion into a "foodie" experience. Classes have included Italian 101 and Tapas. 
Check the Web site for what's coming. 

www.thewildlavender.com/classes. The Estate House is at 7134 E. Stetson Drive, 

Suite 200, Scottsdale. 480.970.4099. 


FASHION BY 
ROBERT BLACK 

There's not much chance anyone else at the party will 
be wearing one of these. Fashion by Robert Black in 
downtown Scottsdale carries vintage fashions. Fantastic 
fashions. One-of-a-kind fashions. A little about Robert explains 
why this boutique is special. He built a talent/model agency 
in the 1980s. He partnered with the Ford Agency in the 1990s 
and always collected clothing. He and partner Doreen Picerne 
put together the boutique based on a shared passion. The 
majority of the merchandise comes from out of state, often 
out of country. "The furthest we've gone is back to the '20s," 
Black says. "Up through the '80s. We believe there are good 
'80s." His favorite decade is the 1960s. "I love the mod look. 
Doreen is a '40s person all the way." Condition is almost perfect 
on everything in the store. There are plenty of accessories. 

Try one of the purses handmade for the store by Mandonia 
using vintage fabrics and Swarovski crystals. Also check out the 
monthly exhibits at the store. It's history, collecting, retail and 
fashion in one place. 

Fashions by Robert Black is located at 7144 E. First Ave., 
Scottsdale. 480.664.7770. For excellent tips on buying vintage, 
check the Web site - www.fashionbyrobertblack.com. 
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TRENDS IN PHOENIX 



Our official Trends tester says that nothing 
has ever worked better on under-eye bags 
than the Erase Paste in Benefit's Confessions 
of a Concealaholic kit. "It just goes on nicely. 

It covers the dark circles fast and stays on 
well," she reports. The kit has other beauty 
and age enhancers. There's a face brightener 
called That Gal that helps makeup go on 
smoother. There's Boi-ing, an industrial strength 
concealer. Everything in the Confessions 
package brightens. And it all goes on and stays on like other Benefit products - easily 
and reliably. Lemon Aid color correcting eyelid primer "makes your eyes pop out," our 
tester says. Maybe that's what will happen to his eyes when he gets a look at you. 


RUB IT IN 


Benefit products are available about Sephora and sephora.com. 



YOGURTLAND 


We've been hearing good things 
about Yogurtland. It's a self-serve 
concept with strong fundamentals. 
Customers build their own treats. 
The choices include 16 flavors at 

including pistachio, 


any given time 

% ** 1 HU| green tea and Butterfinger. Fresh fruits 

Ji W and toppings number in the dozens. 

t W o things stand out. The finished 

product is incredibly affordable in this day of $6 ice cream cones, selling for around 
35 cents an ounce. Number two? The stores have a great design and feel. Bright colors, 
glass walls. Ingredients are good, too, with Madagascar vanilla beans to make the vanilla, 
real pistachios to make the pistachio flavor. 

There are three Yogurtlands in the Valley. The Scottsdale store is at 4501 N. Scottsdale 
Road, Suite 118, across from Barneys New York. 480.459.5656. 


lo^UTWand. 


ARTE BELLA 

Arte Bella is the only retail store in 
Paradise Valley. You should stop by 
and take a look if for no other reason 
than that. Owner Sharon Carlson is 
also the least pretentious person you're 
likely to find with a store this full of 
beautiful things. The former interior 
designer loves Country French and 
vintage Italian from the 19th century 
to present. There's a lot of art. "It's 
a very welcoming place," she says. 

"We don't have big egos here." Most 
of the buying is done in Europe, 

New York and San Francisco, and 
Carlson has a great eye. In the tough 
economy, people are taking home 
more "necessity items," she says. 
"They're very focused on quality." Her 
favorite piece in the store right now? A 
Florentine blackamoor, a life-size statue 
that would look great in the right entry. 

Arte Bella is located at 5205 E. Lincoln 
Drive, Paradise Valley. 602.380.2242. 
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CHARITY BALLS The Honor Ball 



THOROUGHLY MODERN SANDY 

Chair Sandy Trznadel created a Roaring 
'20s atmosphere. 


BELLE OF THE BALL 

Rachael Sacco in shades of jade green to 
the floor 


SPEAK-EASY 

The Phoenician Resort played host to the 
marvelous ball. 


NO BANK RUN HERE 

Proceeds benefited Scottsdale Healthcare's 
Virginia C. Piper Cancer Center. 
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CHARITY BALLS The Honor Ball 
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GALAS The Opera Ball 



ST. VALENTINE'S EVE 

The romantic ball hit just the right note for 
the Arizona Opera. 

LEADING THE ORCHESTRA 

The executive committee helped make 
possible another great musical season. 

GLITZ AT THE RITZ 

Liz Hernandez in silky black with dramatic 
white ruffles 

RHAPSODY IN A RED DRESS 

Janine DeVita took the spotlight. 
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DINING HISTORY 


Beautifully renovated 
El Chorro opens 

El Chorro already had the most beautiful 
setting of any restaurant in the Valley, with 
views of Mummy and Camelback moun¬ 
tains. In February, the landmark eatery 
reopened with renovations undertaken by 
philanthropist and Paradise Valley resident 
Jacquie Dorrance. We've got pictures of the 
tastefully finished restaurant. 




RIGHT TOP: The new courtyard, looking toward Camelback Mountain 
RIGHT CENTER: El Chorro's bar remains a central focus of the establishment 
RIGHT BOTTOM: Patio dining features expanded views of the surrounding mountains 

INSET: A chef greets outdoor diners 
LEFT: Something fresh - El Chorro's herb garden 
PHOTO CREDIT: PHOTOGRAPHY BY AL PAYNE, A.F. PAYNE PHOTOGRAPHIC, TEMPE 
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A guiding principle of the revitalization was 
keeping the romantic charm and ambiance 
of the 1937-era lodge. The design team 
was made up of Candelaria Design, Vallone 
Design with the landscaping freshened by 
Berghoff Design Group. 


The views of our beautiful in-town moun¬ 
tains have been expanded. Indoor and 
outdoor dining spaces were enlarged. The 
expanded patio added new gardens, fire¬ 
places, a bocce ball lawn and outdoor 
lounge spaces. A manicured event lawn is 
now in the mix (weddings, maybe?), and 
an adjacent event space 
called Casa Paloma can 
accommodate a cocktail 
party of 300. 


The interior design ele¬ 
ments include new furni¬ 
ture, obviously, new tile 
work, light fixtures and 
art. 


Everything was done 
with the idea of honoring the historic nature 
of El Chorro and what it has meant to gen¬ 
erations of Valley families. 


Here's to another 70 years! 




















DEBUTANTE BALLS 


OPULANT SETTING 

The Phoenician 

WORLD OF WHITE 

Lovely young ladies presented to society 
in white gowns. 


FAMILY AFFAIR 

The LeMarrs, all dressed to the nines 


A BIG THANK-YOU 

Chairs Robin LeMarr and Alice Bazlan 



Desert Foundation Auxiliary 
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DEBUTANTE BALLS Desert Foundation Auxiliary 
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BREAKFASTS 


Barrow Education Day 



WHO MADE IT HAPPEN 

The Women's Board of 
the Barrow Neurological 
Foundation 


DOCTORS CHANGING 
THE WORLD 

Barrow experts Leslie 
Baxter, Javier Cardenas, 
Nicholas Theodore, 
Jaime Chico and 
Robert Spetzler 


WHY IT'S SO 
IMPORTANT 

Barrow stands at the 
forefront of brain related 
research and treatment. 



32 


TRENDS MAGAZINE 























LUNCHEONS Christian Dior: A Feminine World 



A FASHIONABLE CAUSE 

Proceeds benefited the 
Arizona Costume Institute. 

DAYTIME CHIC 

Smartly dressed Mac Perlich 
and Christy Vezolles 

PERFECT VENUE 

Guests mingled amid the 
Phoenix Art Museum's Dior 
couture designs. 
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P A R TI E S Russo and Steele 



Steve and Bev Whiteman 


*> 

► * 


A BIG HAND TO HELP 

Proceeds benefited Big Brothers 
Big Sisters of Central Arizona. 

BIG TOP 

Some of the most beautiful cars in the 
world were showcased. 

FABULOUS FOUNDERS 

Drew and Josephine Alcazar 

FLOWING LIKE THE WINTER WIND 

Lauri Hunter in a beautiful cocktail dress 


Josephine and Drew Alcazar 
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P A R TI E S Russo and Steele 
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AUTO TRENDS 


2010 Nissan 370Z Roadster 


By Joe Golfen 

Tampering with success has a tendency to 
lead to disaster, so when Nissan unveiled 
the updated version of its wildly popular 
Z car, they wisely decided to play to the car's 
strengths, while hammering out its few kinks. 
The results are brilliant, with sleek, subtle 
changes to the styling, improvements under 
the hood and a vastly improved interior. 

The redesigned Z manages to update the 
looks while keeping the car's signature 
appearance, maintaining the 350's rounded, 
futuristic look. The headlamps and taillights 
are now more severely angled, and the car's 
nose and grill jut out, giving the car a sleeker 
profile. With the roof up, the Z suffers a bit 
from the inevitable line-killer of a ragtop, 
but with a less bulbous roofline, the 370Z 
looks much nicer that its predecessor. 

The 370Z is powered by a 3.7-liter V6, which 
is capable of cranking out 332 horsepower, 
an upgrade from the 350's 3.5-liter engine, 


allowing the roadster to hit 60 mph in 
5.5 seconds. My test Z came with Nissan's 
new seven-speed automatic transmission, 
which is quick and responsive, while manag¬ 
ing to get in some satisfying engine growls 
on the downshift. The car's steering feels 
weighty, which allows the driver to really feel 
the road. Fuel mileage is a decent 18 city 
and 25 highway. 

One of the greatest joys of driving a sporty 
convertible is being able to hear not only 
the sound of wind rushing by, but the rev 
of a highly-tuned engine cutting through it. 
The Z offers plenty of both, with a throaty, 
sophisticated engine note and enough 
horsepower to feel a lot of wind in your hair. 
Road noise is a bit of problem, though, with 
the roof up, and a lot of tire thud and road 
roar penetrate the cabin. 

A major criticism of the 350Z was its horribly 
cramped interior, and though the inside of 


the 370 is an improvement, it's not exactly 
roomy. I'm 6 feet 5 inches tall, and while 
that obviously is above average, the cabin 
was pretty claustrophobic. Despite its small 
dimensions, the interior looks great and 
simple, decked out in cool, high-quality 
material, a shift from the somewhat cheap 
and flimsy feel of the 350. 

Two small auxiliary gauges and a clock are 
perched in the center of the dashboard, a 
subtle ode to the original Z. The design¬ 
ers didn't really need to remind drivers so 
directly of the car's memorable roots. With 
great looks, top-notch performance and a 
low price tag, the 370Z Roadster embodies 
everything that once made Japanese sport 
cars so great, and everything that still does. 



ATTENTION SAILING COMMUNITY: 
Check Out our E-Magazine with Sailing 
Events - Yacht Clubs - Marinas - 
Gear C Yachts for Sale in Arizona and 
California at www.scya.info 



www.scya.in 
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BREAK FA STS Saks Red Carpet 




TRULY 

MAGNIFICENT 

The recently 
renovated Saks Fifth 
Avenue at Biltmore 
Fashion Park 

BREAKFAST 

BENEFICIARY 

The Arthritis 
Foundation 

SMART STYLE 

Elizabeth McNamee 
and Erin Ross, 
fashionably attired for 
a fashionable event 
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; Classic with an Edge 


Jewelry Created 
from Chandelier 
Crystals 

Chunky Crystal 
Necklaces for 
Spring 


One-of-a-Kind 

Pieces 


Real 

Chandelier 

Earrings 


Coming to ami botdiqtieo ooon 

lauren cole designs 

Imagined fn/ Belt mu ) Belly AfcRae 
4S0.94SJ 96S I LaurenColeDesigns.com 
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By Kathy DeSanto, J.J. Brewer 
and Laura Bishop 


The Valley's beautiful resorts are filled with 
out-of-town visitors who travel great distanc¬ 
es to experience what we can enjoy every 
day in our own backyard. We have reviewed 
the top resort spas in town so that you can 
leave reality behind and spend a day "on 
vacation" without leaving the ground. The 
purchase of just one service will allow you 
to enjoy all the amenities of the resort, 
including pools, saunas, fitness center and 
lounges, for the entire day. Ahh! 


The Arizona Biltmore Resort & Spa 

You may not know that the Arizona Biltmore 
Spa offers memberships that allow you 
to use all the facilities, including the eight 
pools, fitness center, tennis courts, sport 
court, fitness classes (aerobics, yoga, Pilates) 



Correction to our Fast and Beautiful story 
in the last issue of Trends: 

Gore and Svans Dentistry 
Rod Gore and Erik Svans 
8535 E. Hartford Drive, Suite 208 
Scottsdale 

480.585.6225 or www.azcosmeticdds.com 



and the locker rooms that contain a sauna, 
steam room and Jacuzzi. Membership privi¬ 
leges also include a 15 percent discount on 
all spa and salon services, spa products and 
apparel, and all food and beverages at the 
resort. The spa service we recommend is the 
Anti-Aging Caviar Facial. It's 80 minutes of 
heaven that includes pure caviar massaged 
into the skin, followed by a lift-off mask that 
will leave your skin firm and youthful. Follow 
this with the Myo Therapeutic Massage, 
which is not only relaxing but beneficial for 
targeting specific muscle groups ... perfect 
for sports enthusiasts. 

The Arizona Biltmore 

2400 E. Missouri Ave., Phoenix 

602.955.6600 

www.arizonabiltmore.com 

Joya Spa at the Montelucia 

When you step into Joya Spa at the 
Intercontinental Montelucia Resort, you 

step into a magical, mysterious fantasy remi¬ 
niscent of a Moroccan castle, where you 
become the queen. Begin your transforma¬ 
tion with the exclusive Hammam bath. This 
ancient ritual includes Black Soap Body 
Cleansing, where you are scrubbed down 
and rinsed with buckets of warm water. It's 
followed by a circuit of the aromatic steam 
room, a refreshing cold-water deluge, whirl¬ 
pool and sauna ... then repeat. This mix 
of hot and cold is incredibly invigorating 
to your senses and leaves you both awake 
and relaxed all at once. Conclude your ritual 
with an 80-minute Joyambrosia Signature 
Massage that uses organic oils including 
Morocco's "liquid gold" argan oil. If you are 


looking for a complete escape, Joya Spa is 
the place to go. 

Intercontinental Montelucia Resort & Spa 
4949 E. Lincoln Drive, Paradise Valley 
480.627.3020 
www. joyaspa. com 

The Phoenician 

Facials are no longer just relaxing, feel¬ 
good ways to treat yourself. Today's facials 
can have the effect of a face-lift of sorts. At 
The Phoenician's Centre for Well-Being, 
the Intraceutical Infusion Facial Treatment 
will do just that. This revolutionary skin care 
treatment simultaneously infuses moisture, 
vitamins and anti-oxidants into the skin 
via a fine mist of hyperbaric oxygen. We 
all know the healing power of hyperbaric 
oxygen, but this treatment is also designed 
to smooth the skin, soften the area around 
the eyes and immediately plump the lips. 
The procedure is incredibly relaxing and the 
results are obvious after just one session. All 
procedures include full and unlimited access 
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to the fitness studio and classes, steam 
room, saunas and their exclusive Meditation 
Atrium, where meditation sessions are led 
throughout the day. 

The Phoenician Centre for Well-Being 
6000 E. Camelback Road, Phoenix 
Spa direct: 480.423.2452 
www.thephoenician.com 

Spa Avania at the Hyatt 

The Spa Avania is the crowning glory to 
the remodeled Hyatt Regency Scottsdale 
Resort and Spa and should top the list 
when choosing a day to "spa." Spa Avania 
offers treatments designed for specific times 
of day to align with the body's internal clock 
- morning treatments focus on awaking and 
vitalizing the body, afternoon focuses on 
balance and rejuvenating followed by treat¬ 
ments to unwind in the evening. We recom¬ 
mend the Crushed Pearl Facial that uses 
real pearls to leave your skin with pearl-like 
qualities ... flawless, bright and luminescent. 
Spa Avania's Herbal Poultice Massage uses 
bundles of heated herbs that, when pressed 
into the body, soothe and relieve tight 
muscles while inducing immense relaxation. 
Spend the day and enjoy the French Celtic 
mineral pool and lotus pond, the relaxation 
areas and all the amenities this amazing 
resort has to offer. 

Spa Avania at the Hyatt 
7500 E. Doubletree Ranch Road, 

Scottsdale 

480.444.12234 / www.scottsdale.hyatt.com 

The Hotel Valley Ho 

VH Spa's Anti-Aging Package costs $190, 
including gratuity. A 45-minute Hawaiian 
Papaya-Pineapple Enzyme Wrap and a 
45-minute Anti-Aging Facial are included. 
The enzyme wrap leaves skin soft, smooth 
and glowing. Papaya and pineapple enzymes 
are fantastic natural exfoliants that digest 
dead skin cells and leave your skin feeling 


soft and looking younger. After the enzyme 
mask is applied to the full body, you are 
wrapped in a warming blanket and receive 
an aromatherapy scalp massage. The Anti- 
Aging Facial is a light peel that provides 
dramatic and visible results specifically to 
reduce signs of aging. It brightens the 
complexion and reduces the appearance of 
redness, fine lines, wrinkles and sun dam¬ 
age. Along with advanced hydration, this 
facial improves the skin's texture, tone and 
clarity. The facial incorporates the powerful 
anti-oxidant idebenone to rapidly heal the 
skin. There is absolutely no residual flaking 
or redness after the treatment has ended, 
only a more youthful you! 

The Valley Ho 

6850 E. Main St. f Scottsdale 
480.421.7734 



The Spa at Camelback Inn 

The Camelback's signature body wrap is 
delightfully decadent. Indulge in a full body 
polish and hydration with the Lemongrass 
Sugar Scrub. The body is then wrapped as a 
citrus conditioner is massaged into the hair 
and scalp. After showering, the body is mois¬ 
turized with a Vitamin C-rich papaya mango 
oil, then wrapped again. While those prod¬ 
ucts work their magic, receive a mini facial 
featuring Jan Marini products. Continue to 
pamper yourself by having lunch at Sprouts, 
a wonderful spa cafe. The entire spa staff is 
professional and courteous, while the atmo¬ 
sphere is elegant and relaxing. Regardless 
of the treatment or which amenities you 
choose to take advantage of, you will leave 
feeling relaxed and refreshed. 

Spa at Camelback Inn 

5402 E. Lincoln Drive, Paradise Valley 

Spa reservations (800) 922.2635 



The Village Health Clubs and Spas 

Camelback Village's spa offers a Cocoon 
and Facial that starts with an Eminence 
handmade organic skin care line from 
Hungary applied to the arms, legs and back. 
There is a bit of natural heat as the spice 
used in the product creates warmth while 
enzymes exfoliate the body. The esthetician 
then wraps you in a cocoon to heat and 
relax the body while she performs a facial. 
As with all the Village Spas, with one-hour or 
more treatments you are invited to enjoy the 
entire health club for the day. The Gainey 
Village Spa offers a Vichy Shower named 
for the village in France that developed 
this hydrotherapy. The treatment combines 
an exfoliating massage with a therapeutic 
shower. There is a cleansing mask applied 
while the shower heads are directed at the 
body for an invigorating hydro-massage. 
The shower is followed by a moisturizing 
treatment. The spa at the DC Ranch Village 
has an amazing Thai interactive massage. It 
is an integrative treatment similar to partner 
yoga. You are stretched and maneuvered 
by a therapist who will align your body and 
work with the muscles. If you are a yoga 
aficionado, this massage is for you. You will 
leave feeling that you took an active role in 
your well-being. 

The Spa at Camelback Village 
4444 E. Camelback Road, Phoenix 
602.553.4917 

The Spa at Gainey Ranch Village 
7477 E. Doubletree Ranch Road, 

Scottsdale 

480.609.6979 

The Spa at DC Ranch Village 
18501 N. Thompson Peak Parkway, 
Scottsdale 
480.515.5522 


OPPOSITE PAGE TOP: Joya Spa at Intercontinental 
Montelucia Resort 

OPPOSITE PAGE LEFT: A caviar facial at the 
Arizona Biltmore 

OPPOSITE PAGE RIGHT: Centre for Well-Being at 
The Phoenician 

THIS PAGE LEFT: The outdoor relaxation area at the Hyatt 
THIS PAGE CENTER: Spa treatment room at the Valley Ho 
THIS PAGE RIGHT: Yoga room at the spa at 
DC Ranch Village 
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GALAS Fresh Start 



FASHION - THE ORDER OF THE NIGHT 

Some of the best couture in the Valley 
was there. 

ELEGANT CHAIRS 

Mary Pahissa Upchurch and 
Jude Miller-Burke 

CHAMPAGNE DREAMS 

Bubbly and beautiful, Gena Bonsall, 

Belle Petznick and Debbie Klimes 

A HAND TO HELP THEM UP 

The foundation gives women a chance 
at a new life. 
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CHARITY SPOTLIGHT 



St. Francis 


Trends sat down 
with Beth and Bob 
Matthews to dis¬ 
cuss the "ground¬ 
breaking" news from St. Francis Xavier. 
Snuggled between Brophy and Xavier Prep 
Schools, the Jesuit elementary school has 
been delivering outstanding education for 
close to 75 years. These three campuses col¬ 
lectively combine to provide over 50 acres 
of high-quality faith-based education. 


Tell us about the effort taking place at 
St. Francis Xavier. Bob and I are longtime 
members of the parish, and two and a half 
years ago we became the Etched in Our 
Hearts Campaign chair couple. The first 
phase of our campaign is to rebuild our 
elementary school. 


St. Francis Xavier has an elementary 
school? Yes, we've heard that question 
quite a bit. It has quite a history, with 
its beginnings in 1936. Our campaign will 
replace the 60-year-old buildings used 
now, allowing for the addition of a pre- 


Xavier 


kindergarten program and providing class¬ 
rooms and a student activity center that will 
accommodate 21st-century learning styles. 

What has been your greatest success 
so far? The parish community recently 
hit a fundraising milestone and has 
$7.7 million pledged toward its School 
and Faith Education Center. The ground¬ 
breaking for Phase A will start construc¬ 
tion that, when complete, will provide a 
34,000-square-foot facility on its existing 
site, at the cost of $6.5 million. It will con¬ 
sist primarily of a two-story east wing and 
will contain: first floor, a student activity 
center with gym/cafeteria, performance 
area, kitchen, storage, and three separate 
classrooms for pre-kindergarten and 
three for kindergarten; second floor, sixth-, 
seventh- and eighth-grade classrooms and 
a science center; outdoor, hard surface 
play areas, and a dedicated play area, plus 
increased parking next to Third Street. 

What is in store for after the ground¬ 
breaking? We still have work to be done 


and we will continue to raise funds for 
the remaining phases of the new school. 
Early estimates for Phase B are $4 million 
and Phase C, $3 million, with $1.2 million 
pledged toward this part of the project 
to date. 

Describe the most gratifying high¬ 
light as chairs of this campaign. It has 

to be working with Fr. Daniel Sullivan, 
an unbelievably dedicated Jesuit priest, 
the best building committee, all the 
dedicated campaign volunteers and 
the Alumni Committee. Also, getting to 
know the leadership of the school and a 
special mom and dad and a lot of really 
great kids. Bob and I have so enjoyed 
working together - and working to fulfill 
the goal of a new school and seeing our 
community come together to make 
it happen. 

For more information about the Etched in 
Our Hearts Campaign at St. Francis Xavier ; 
please contact Beth and Bob Matthews at 
bethmatthews@cox.net. 


Liberty Wildlife's 17th Annual Benefit Event 


Honorary Corporate Chairs 
Karen and Bob Hobbs 



Wishes for Wildlife 

Saturday, April 17, 2010 


Benefit Chair 
Christi Warner Beyer 

Benefit Vice-Chair 
Katy Clark 


Please join us for a spectacular event at the beautiful Fairmont Scottsdale 
Resort. The night begins with cocktails, hors dbeuvres and a first-class 
silent auction. The evening continues with an 
exquisite dinner, incredible live auction and 
the moonlit flight of a bird of prey! 

Purchase tickets and learn more at 

www.WishesforWildlife org 

or call 430.998.5284. 


LibertyWilcUife 

Rehabilitation | Education | Conservation 
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PA R TI E S El Chorro 



16 CANDLES 

Our warmest birthday wishes to 
El Chorro's ambassador, Joe Miller 


SOMETHING OLD, SOMETHING NEW 

Designer Donna Vallone did an 
exceptional job combining the past and 
future in a majestic setting. 

GIVING NEW LIFE TO A 
GRAND TRADITION 

Jacquie Dorrance and Kristy and Tim 
Moore spearhead the new El Chorro. 


FOR YOUR EYES ONLY 

One of the most beautiful restaurants in 
the state 



VIP Birthday Party 
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INTERVIEW 


0 10 Questions 
for... 

Karen Katz 

Karen Katz is president and CEO of Neiman 
Marcus. There are 41 stores in the U.S., so 
she spends a lot of time on the road. She's 
a beauty junkie, and has found great work¬ 
arounds that allow her to travel and look 
great. She rarely checks luggage. Her entire 
regimen fits into a Hefty bag. "That part of 
my life is down to a science," she says. One of 
the great pleasures of visiting Neiman Marcus 
stores as part of her business life? Katz never 
tires of stopping by the fragrance counter 
when she arrives and giving a tester a couple 
of squeezes. 

What was your first job in retail? 

Selling in the men's area at a local 
department store. 

Who inspired your occupation? 

My father. 

Where do you think upscale retail is 
headed in this economy? 

There will be some shake-out in luxury retail. 
More business is being done online. More 
unique products and higher levels of service. 

Who is your favorite all-time fashion 
designer? 

Hard to say, fluctuates with my moods ... 

What f s your current state of mind? 

Always glass half-full. 

When do you fib or exaggerate? 

When I discuss my Neiman Marcus bill with 
my husband. 

What five people living or dead would 
you invite to your dinner party? 

Joe Scarborough, Hillary Clinton, 

Meryl Streep , Tony Hsieh (Zappos CEO) 
and Niall Ferguson (economic historian). 

What f s your favorite film or films? 

Today, it's "Avatar" in 3D. 

Where do you see yourself in 10 years? 

Helping others. 

Who are your everyday heroes? 

People, who despite the odds are optimistic 
and successful. 


Chicago • New York • Dallas • Houston • Atlanta • Las Vegas • Beverly Hills • San Francisco • Scottsdale • La Jolla • Boston 



Single? 

Successful, Selective.... Simply too busy? 

Kelleher International continues to set the standard for matchmaking... 
Established 23 years ago, we are a family owned and operated search firm, 
providing a personable approach and a very impressive Client list nationwide. 

Picky? No problem. We work with worldly, accomplished, 
educated, attractive men and women who are dating fine 
on their own, but simply haven’t found “The One” 

We have the experience, the knowledge, the reputation and 
the resources... We have what it takes to find you “The One” 


Amber Kelleher-Andrews 
Co-Founder & CEO 


The Most Important Decision of Your 
Life Should Not Be Left To Chance 


Kelleher International 

EXQUISITE MATCHMAKING SINCE 1985 

-- 


480.948.7800 

Phoenix/Scottsdale 

www.kelleher-international.com 


As Seen On: The Today Show, Good Morning America, ABCNews, 20/20, CNBC, 

The NEWSHOUR w/Jim Lehrer, The Big Idea w/Donny Deutsch, CNN, BBC, and Fox News 
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Madison Event Center of downtown Phoenix offers a new 
premier event center and corporate conference facility. Madison con accommodate corporate and 
social events with fall sound stage, exhibition hall, trade shew, seminar hall, meeting facility, wedding banquet, 
reception facility for business, private parties and special events. 


441W. Madison St. • Phoenix, AZ 85003 • 602-258-1189 •www.madisoneventcenter.com 
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CHARITY BALLS JDRFPromise Ball 



GET DOWN TONIGHT 

People moved and grooved to the sounds 
of K.C. and the Sunshine Band. 


BRILLIANTLY BEAUTIFUL CHAIRS 

Bijen Dyrek and Janice Jones 


BOXING GLOVES FOR KIDS 

JDRF battles nonstop against juvenile 
diabetes. 


SHIMMERING IN CHIFFON AND LACE 

Mary Jorden, belle of the ball 
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ART 


Recognized as one of the nation's premier drydeaners 
by Leading Cleaners Internationale 


Spotlight on 

the Scottsdale Art Auction 



Jinger and Brad Richardson and their partners 
have built the Scottsdale Art Auction into the 
largest fine art auction in the Southwest. Now 
in its sixth year, the Scottsdale Art Auction is 
once again expected to break records with 
some of its rare and unique pieces. Trends 
sat down and asked the Richardsons some 
"art smart" questions. 

What is one of the exceptional pieces 
up for auction this year? We are particu¬ 
larly excited to have a painting by Charles 
M. Russell, one of the most famous Western 
artists in the world. "Smoking Them Out" 
is estimated at $1.8 million to $2.8 million. 

Is all of the art being auctioned 
Western? No. We have American artists 
that date back to the 1800s to living 
Western and American artists. We have 
Norman Rockwell's "If Mother Could Only 
See Me Now." We like to say we have 
something for everyone who enjoys fine art. 

How many pieces do you have up for 
auction? We have 365 amazing paintings 
and bronzes. The art comes from all around 
the country, including some fine museums 
and foundations. We also have a very 
special old collection that may be added 
to the auction. 

What is another interesting piece up 
for grabs? As many know, Taos, N.M., is 
one of the iconic arts communities. We 
have a piece by one of the Taos Founders, 
the original artists who settled and formed 
the Taos art colony in the early 1900s and 
started the Taos Society of Artists. Ernest 
Blumenschein's oil on canvas is "Taos 
Canon Group, Circa 1925" and is estimated 
between $300,000 and $500,000. We have 
many additional works from Taos founders. 

Details, please! The Scottsdale Art 
Auction will be held at Legacy Gallery, 

7178 E. Main St., Scottsdale. The auction 
is 10 a.m. to 5 p.m. April 10. It is $40 to 
register to buy. To register or for more 
information, call 480.945.0225 or visit 
www.scottsdaleartauction.com. 


We're 

Arizona's Leader 
In True 

Quality Cleaning 
For Over 
20 Years 


Designated a Certified Couture Cleaner" 
and Certified Master Drydeaner 

Voted Best Drydeaner in Metro Phoenix 
by Phoenix Magazine 

Selected as One Of America's Best Drycleaning Facilities 
by American Drydeaner Magazine 

Recommended by most of metro Phoenix's upscale 
department stores, clothing boutiques and custom clothiers 


rave fabricare 

J master cleaners 

extraordinary care 

for fine garments & household textiles 

8480 E Butherus • Scottsdale * AZ 85260 


Fabricare Facility 

480-443-1005 


Nationwide Clean by Mail 

1-800-469-6776 

www.ravefabricare.com 


Pickup & Delivery 

480-998-8266 



From elegant weddings to family celebrations, American Valet® 
provides tailor-made solutions for a variety of special events 
regardless of size, location or logistics. Properly attired and highly 
professional, our friendly and dedicated attendants ensure 
that each guest is warmly received and promptly served. 


For a free quote call 602-861-9182 or email quotes@americanvalet.com. 
To find out more about American Valet®, visit wwwAmerican Valet com. 


Valet Parking | Shuttle & Personal Driver Services j Garage Parking Management 


8902 North Central Avenue, Phoenix, Arizona 85020 
office; 602-861 -9182 | fax: 602-861-9183 | I -800-419-2975 | wwwAmericanValet.com 
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PA R TI E S Crisis Nursery 
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CHARITY SPOTLIGHT 



PANDA'S 

Children 

Helping 

Children 


Trends sat down with Helen Yeung and 
Lizabeth Matthews to discuss what PANDA 
has been up to and this year's event: 

Who are the PANDAs? We are a dedi¬ 
cated group of 110 women who work to 
raise awareness and funds for the Steele 
Children's Research Center. As the Phoenix 
Women's Board of the Steele Children's 
Research Center, our mission is to support 
discovery processes that lead to improved 
treatments and cures. 

Tell us about PANDAs greatest accom¬ 
plishments: Over the past 11 years, the 
PANDAs have worked tirelessly to advance 
children's health through supporting the 
Steele Center's cutting-edge research and 
clinical programs. Through our support, and 
that of our generous community, we have 
raised over $3 million. Families don't have 
to jump around to see all of their special¬ 
ists; their children can be treated in one 
facility in one visit. 

What is in store for this year's event? 

The event will be held on Saturday, April 
10 at the Arizona Biltmore Resort and will 
feature 65 children from Arizona model¬ 
ing fashions from Valley boutiques: Urban 
Kidz and Garage - A Body Shop for Kids. 
We have an amazing silent auction. Our 
raffle this year features a stunning diamond 
flower pendant donated and designed by 
Bijou of Scottsdale, the official PANDA golf 
car created by Discover Mobility Golf Cars, 
Inc., and a $2,500 gift certificate donated 
by Westcor. This year, PANDA will honor 
Nadine and Eddie Basha for their contin¬ 
ued commitment to making Arizona 
a better place for children. 

What will this year's proceeds support? 

Proceeds from this year's event will help 
fund the PANDA Children's Cancer 
Immunology Program which focuses on 
the development of promising, individual¬ 
ized anti-cancer vaccines to stimulate the 
immune system. Despite advances in sur¬ 
vival rates, chemotherapy and radiation are 
toxic, causing short-term suffering and long¬ 
term complications. Dr. Emmanuel Katsanis' 
research prepares this innovative cancer 
vaccine from the patient's whole tumor. 

For more information about the 
event, please contact Helen Yeung at 
helenlaiyeung@yahoo.com or Lizabeth 
Matthews at lizabethmatthews@cox.net. 



3902 East Indian School Road Phoenix, Arizona 85018 

602 - 955-1313 
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anese 


Serving 
Arizona 
Since 1971 


THE WHISPER OF FABRIC 
THE PERFECTION OF FIT 
THE CUSTOM OF DESIGN 

THIS IS THE TRADITION 
OF FINE HANDCRAFT. 

GOWN REDESIGNING * EVENING GOWNS 
MOTHER OF THE BRIDE ATTIRE 
BRIDAL ACCESSORIES 
BRAS a BRIDAL LINGERIE * BRA FITTINGS 
EXQUISITE FABRICS, TRIM, SILK, LACE 
ALTERATIONS 8t TAILORING 
CUSTOM TAILORING FOR GENTLEMEN 
PROFESSIONAL & RELIABLE SERVICE 


Finishing school in session. 
Call for times to sign up. 

WWW.IDEALIMAGER^SULTS.COM^ 



Smtfherie 


pfwtnix. 


RANKING ARIZON 


FASHIONS 


SERVICES: 


BE MORE THAN NOTICED. 


Best Men's Fashion 


AGAVE Jeans, BRIONI, CANALI, 
ETON Shirts, Robert GRAHAM, 
NAT NASTJohn SMEDLEY Knits, 
Robert TALBOTT, ZANELLA, 
Ermenegildo ZEGNA, 
from A to Z, the best of 
Europe and the USA 


CANALI, ECCO, 
Donald J.PLINER, 
Michael TOSCHI 


ALVIN GENTRY 
Phoenix Suns Head Coach 


Expert in-house tailoring, 
special made-to-measure dept. 


THE BILTMORE FASHION PARK 
East Camelback at 24th Street | OPEN DAILY - 602.956.8600 
www.THECLOTHERIE.com 


PROUD PAKTNEK OF 
THE PHOENIX SUNS 
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THE COUPLE 

Kristen Frances Alber and 
David Randolph French 

MEET THE PARENTS 

Mr. and Mrs. William Karl Alber 
of Chandler and Mr. and 
Mrs. David James French of 
Paradise Valley 

NUPTIALS 

November 2009 at 
Saint Mary's Basilica 

THE RECEPTION 

Paradise Valley Country Club 

THE RING 

Family heirloom of the groom's 
grandmother on his father's side 

WEDDING PLANNERS 

Outstanding Occasions 

THE FLOWERS 

Wendell Florist 

THE CAKE 

Robert's Catering 

THE BRIDAL GOWN 

Monique Lhuillier 

THE PHOTOGRAPHER 

Sandey Tenuto 

THE HONEYMOON 

Lanai, Hawaii 



SOMETHING DIFFERENT 

The groom's mother arranged for the Phoenix Boys Choir to 
perform during the ceremony. 
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CHARITY SPOTLIGHT 


Hospice of 
the Valley 

Hospice of the Valley 
supporters and art lovers 
gather every year to enjoy 
an evening of fine art and 
fun at the not-for-profit agency's signature 
fundraising event - An Auction of Heirlooms 
& Art. AAHA! features silent and live auc¬ 
tions of art, antiques and art-related items 
to raise money for end-of-life care, programs 
and services. This year's event will be held 
at 6 p.m. March 27 at the Arizona Biltmore 
Resort. Susan Levine, executive director of 
Hospice of the Valley, shares her thoughts. 

What can people expect at AAHA!? 

A good time, pleasant company, fabulous 
art and great deals on trips, restaurant 
excursions and more. The live auction 
begins at 7:30 p.m. followed by dinner. 
Come Back Buddy gets everybody 
up and moving on the dance floor. 

What are some of the auction items? 

Elaine Coffee of Cave Creek has 
contributed a painting, "Aboriginal Art 
Collection in Sydney," which shows viewers 
at a museum exhibition. J.D. Challenger, 
who specializes in art depicting Native 
Americans, contributed "Sun Bear Song." 
Guests can bid on a trip to a Telluride 
townhome with luxury amenities, a Tarbell's 
dinner for six, and an historical dinner tour 
of the Arizona Biltmore. 

How do event proceeds benefit Hospice 
of the Valley's patients and families? 

With the economic downturn, our charity 
care increased to $9.6 million in 2009. We 
expect this need to continue to grow with 
more people out of work and government 
assistance declining. Donations provide 
hospice care for people without insurance 
or Medicare. 

What is the mission of Hospice of the 
Valley? Our mission is bringing comfort 
and dignity as life nears its end. More than 
90 percent of our patients are cared for in 
their own homes. We also support family 
members through their loved one's illness 
and provide bereavement services after 
the death. 

How can I help? Please join us at AAHA! 
The cost is $200 per person, $2,000 per 
table and sponsorships starting at $3,000. 
Reservations: 602.636.5314. Information 
also is available at www.hov.org. 




In-Store beats Online 

Best way to make a recession recede? 
Boost our local economy by supporting 
the neighborhood galleries, shops, businesses 
and restaurants that make our town unique! 





INTERIORS AND FLOWERS 

4001 North 24th Street • Phoenix 
7025 E. First Ave. • Scottsdale 
602.957.0186 • Fax 602.956.0463 

W h i te Hon setl awe rs.com 


r — — — — — — — — — — — — — — — — — — — — — — — — n 

■ It's time to subscribe to TRENDS 

Name_ 

I Address _ 

I City_State_Zip_ 

1 □ 1 year $25.00 □ 2 years $50.00 ENCLOSED IS MY CHECK $ _ 

. All Major Credit Cards Accepted 

I Card Type_Card #_ 

I Exp. Date_ 

1 Please mail to TRENDS: 6045 N. Scottsdale Road, Suite 205, Scottsdale, AZ 85250 
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ART 



Phoenix 
Art Museum 
Spotlight 

With the onset of 
World War II, the 
glamour of the 1940s 
marked a historical 
and defining 
moment in the 
fashion industry. "In 
the Mood," opening 
this spring at the Phoenix Art Museum, 
explores the height of style during a period 
when wartime rationing created restrictions 
on the amount of material that could be 
used in a garment, leading to a unique 
time of patriotic ingenuity. 

Women were encouraged to do their 
part to bolster morale by keeping up their 
appearance. Strong-shouldered suits with 
hats and gloves, and slinky, draped gowns 
with dynamic color combinations were 
common design elements that helped lift 
spirits during a dark time of sacrifice and 
hardship in America. 

While assuming new roles and wearing 
new uniforms in the work place, American 
women played a significant part in the 
"arsenal of democracy." From victory 
suits to romantic dresses, tailored military 
uniforms affected fashion. These fashions 
complemented and counterbalanced these 
new roles for American women. Hollywood 
movies presented a glamorized version 
of the war and were influential in setting 
style and boosting morale. 

"In the Mood" features more than 
35 fully accessorized fashion ensembles 
from the 1940s including works by Adrian, 
Irene, Claire McCardell and Howard 
Greer along with original military uni¬ 
forms, including Mainboucher's design 
for the WAVEs, "Rosie the Riveter" work 
wear and inventive dresses and negligees 
made from repurposed parachutes. 

The installation looks 
at design on the American 
home front and the 
important role women 
and fashion design 
played in the victories of 
World War II. 

For more information, 
visit www.phxart.org. 

"In the Mood." April 3 - 
August 15 - Kelly Ellman 
Fashion Design Gallery 



Adrian, American 
1903-1959. 

Dress, 1944, Jersey. 
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5108 N. 21 ST ST W PHOENIX 

Magnificent 2 acre* 7,400 square feet, 5 BD/7BA privately gated Spanish Colon id style estate in Biltmore area. 
Completely updated with rooms flowing to private patios overlooking exquisite gardens. Elegant carved camera fountains, 
& fireplaces, heated pool/spa, covered pool ramada with built in outdoor kitchen. Separate 1,200 sq. if. workshop, not 
included in overall square footage. Old world craftsmanship throughout. $2,997,000 
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/ INTERNATIONAL REALTY 



LINDA MILLER 



30 years of extraordinary Real 
Estate service encompassing luxury 
residences in Paradise Valley, 
Scottsdale, Arcadia, Biltmore and 
Phoenix. They never say no to Nancy 


480.334.2979 

NANCYNASHBAN.COM 


NANCY NASHBAN 















his custom built warm contemporary provides your own private “Four Seasons”, as it 
is in the gated community of Elmaro Estates with two acre lots and tree lined paver 
streets- In addition to the generous master with sitting area and two separate baths, there are 
four bedrooms all with en suite baths and a common sitting area in the Main House and three 
bedrooms with en suite baths and a large Kitchen in the Guest House, 

There is also a Wine Room, alder paneled Office, Game Room with wet bar, Theater and a 
900 square foot Exercise Room, The extensive covered patio provides the sanctuary to view 
the Reverse Osmosis negative edge pool, Sheer Descent 28 h water curtain feature and the 
surrounding “Italian style” garden- Seven cars can be accommodated easily in the garage space 
with additional room for eight more. 

Offered at $7,400,000, 

Did You Know: The Paradise Valley and Scottsdale housing demand curve has been moving in an upward trajectory since April 
2009 towards a more balanced market. If you would like to hear more about current statistics in your area, please contact me. 



“Over the past 15 years we have had numerous real estate transactions with Julie. She has the savvy and experience to successfully 
represent both buyers and sellers with the highest level of professionalism, detail and follow thru. She’s the first call wed make for our real 
estate requirements!" M and Pet&f Lendrum 



$68,000,000 in saies 
since 1995 


JULIE YOUNG 

Realty Executives 
office: 480,998.0676 
cell: 602,790.5857 

w w w. j u I i eyou n gj ackson. com 




































